Set size, novelty, and visual pop-out in infancy.
The effects of set size and novelty on visual pop-out in 6-month-old infants was assessed in a perceptual-identification (memory reactivation) paradigm in which infants, trained and tested in their own homes, viewed a mobile containing a unique novel or familiar object amidst different numbers of familiar or novel distractors, respectively. Unique objects of both types popped out at all set sizes except the largest, where there was modest evidence that familiar distractors speeded processing (Experiment 1). When the proportion of familiar targets in a display of intermediate set size was increased, however, infants no longer detected the familiar target (Experiment 2). These findings offer additional support for the proposition that visual pop-out in infants and adults is the some phenomenon.